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ABSTRACT

Knowledge management (KM) is the process of capgrideveloping, sharing, and effectively using
organisationaknowledge. The field of knowledge management haweys distinguished between data, information, and
knowledge. Big data is one of important technolabioadmap, which main function is modelling beloaviand helping
organisation decision support. Knowledge managenedforts typically focus on organisational objeesvsuch as
improved performance, competitive advantage, intioma the sharing of lessons learned, integratiod @ntinuous
improvement of the organisation As a result, waelvel we can help the field better understand tlea iof big data and
how it relates to knowledge assets as well as gdeoaijustification for bringing proven knowledge magement strategies
and tools to bear on big data and business analfgig data,which refers to the data sets that arebtigdo be handled
using the existing database management tools. Btg @gresents a grand challenge for database amdathatytics
research. In order to benefit from this data, oizgtions must have a well-defined strategy to objlstore, synthesize,
and disseminate it in the form of knowledge reqlifer various business function®rganizational knowledge for
development of products is not available in a s@rfpfmat, but is generally in large volumes, andispersed across the

enterprise.
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INTRODUCTION

Knowledge management comprises a range of strategie practices used in an organisation to identifyate,
represent, distribute and enable adoption of irnsigind experiences. Growth of interest in bothrliear in organisation
and knowledge management occurred at very simitae.tThe new way of acquiring and spreading knogdede.
exchanging ideas, values, information flow and be&has is developing rapidly, by the influence frooutside the

organisation such as internet or social media,imside the organisation.

Big data is widely anticipated in many big corparas with objectives to increase their performaoneiusiness
intelligence; competitive advantage and others. fléld of knowledge management (KM) are identifyiagd managing
knowledge assets effectively in order to gain thengetitive advantage. Big-data analytics now drafesost every aspect
of our modern society, including telecom, retaignuafacturing, and life sciences creating new chghs for Knowledge
Management Systems (KMS). Knowledge managemenrgases the value of an organization by identifylrgassets and

expertise available within the organization as &slefficiently managing the resources.
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REVIEW OF LITERATURE

The Gartner Group (2005) defines Knowledge Manageras a discipline that promotes an integrated Ggar
to identifying managing and sharing of all of artegprise’s information assets. These informatiosetss may include
database documents, policies procedures as wetkausly unarticulated expertise and experieesaent in individual
workers. Knowledge management issues include dpwvejpimplementing and maintaining the appropriathnical and

organisational infrastructure to enable knowledusisg.

Abdul Kalam (2004) emphasized Knowledge Managemkealps an organisation to gain insight and
understanding from its own experience. Specific vidledge management activities help focus on org#nisaon
acquiring, storing and utilizing knowledge for pleim solving, dynamic leaning, strategic planning aecision making.

It also prevents intellectual assets from decagtsad firm intelligence and provides increasedibdity.

Sen (2000) defines requisites of making Big Datakwior development are a solid technological (haacky
infrastructure, generic (software) services, anthd capacities and skills. These horizontal layeesused to analyze
different aspects and kinds of data, such as wdodsitions, nature’s elements, and human behavemmgng others.
While this set-up is necessary for Big Data Analydi is not sufficient for development. In the t®xt of this article,

(under)development is broadly understood as (tipeiiion of) capabilities.
Components of Knowledge Management

Based on actual experiences of the leading globedlwkedge Management case studies, the components fo
Knowledge Management can be broadly categorized tintee classes - People, Processes, and TechnalMgie all
three are critical to build a learning organisateomd get business results from Knowledge Managenaentajority of
organisations worldwide implementing Knowledge Mgement have found it relatively easier to put tedbhgy and

processes in place, whereas in this the people aoemp has posed greater challenges.

The biggest challenge in Knowledge Management isngure participation by tHeeopleor employees in the
knowledge sharing, collaboration and re-use to eaghibusiness results. In many organisations, itireg changing
traditional mindsets and organisational culture nfro"knowledge-hoarding” (to keep hidden or privat®)
"knowledge-sharing"(share among team members) aedtiog an atmosphere of trust. This is achievadutih a
combination of motivation recognition and rewarde-alignment of performance appraisal systems, attter

measurement systems.
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The Processcomponent include standard processes for knowdedggibution, content management, retrieval,
membership on communities of practice, implemeotagirojects based on knowledge-reuse, methodoladystandard

formats to document best-practices and case stutissmportant for processes to be as clearsimple as possible and
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well- understood by employees across the organisati

Knowledge Managemei¢chnologysolutions provide functionality to support knowgedsharing, collaboration,
workflow, document-management across the enterpuigk beyond into the extended enterprise. Theds tgpically
provide a secure central space where employeefyneess, partners and suppliers can exchange infamashare
knowledge and guide each other and the organistdibetter decisions. A company must choose a tdogy option that

meets its Knowledge Management objectives and imasst plan.
Business Analytics and Knowledge Management

Many research contributions have emphasized theoritapce of taking care of (big) data, informatiomda
knowledge assets for efficient and effective decisupport, management, or leadership. Consequénitjness analytics
(BA) & knowledge management (KM) are essential doganizations’ daily business, directly influencingmpetitive

advantage and business development in a netwodcaet or culture.

In addition to a kind of traditional organizatiorfatus, Business Analytics & Knowledge Managemenbre
and more happening in social environments (networKsus it increasingly develop the networked styci®y providing

technologies and methods that allow for gathenimgparing, and analyzing data generated in sopidt@aments.
The estimate is based four indicators, most of which have some relation tmowmn knowledge concepts.

e Talent would be closely related to our common understandf human capital. In particular, human capitahw

a tacit emphasis as individual talent or know-hoayrhe difficult to share.

e IT Intensity has a connection to structural capital. Althouuh latter term has other facets (corporate culinck
other enduring common knowledge of the organizatidhe IT structure of the firm for managing data,
information, and knowledge is also a substantial pastructural capital. Another aspect of thidigator would
be that the firm has a good amount of explicit kieslge (capable of management with IT systems) ardHta

and information, making it easier to leverage amates.

» Data-Driven Mindset goes back to human capital, specifically the kmmlgk of the firm’s managers and leaders.

As this is likely very personal knowledge, it ikdly highly tacit and extremely difficult to repéite.

« Data Availability is the one indicator that is not really knowledgtated but has to do with the knowledge

precursors, data and information.
Business Analytics
» Strategic management issues of Business Analdicat¢gy, governance, models, business value)
* Organizational issues in BA implementation & susc@eadiness, culture, and strategy)

» Applications of Business Analytics (e.g., customadationship management, business performance rearay,

business intelligence)
Big Data
e Big data driven business model innovation and appibins by innovative use of big data

e Analytics in the network society
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e Technical and organizational approaches that eriablbandling of big data
BIG DATA HAS BIG IMPLICATIONS FOR KNOWLEDGE MANAGEM  ENT

The big data implications are that these industiressignificant users of data. The big data ingpiens are that
these industries are significant users of data.tBege industries are exactly the type to benefinfa combination of big
data, carefully managed from Knowledge Managem&tftile there is little benefit KM systems, big datay provide a

lower cost, lower risk approach to seeking those caeative insights

A goal of knowledge management over the years leas lthe ability to integrate information from mplé
perspectives to provide the insights required falidvdecision-makingln the past, the cost of collecting and storing
limited the ability of enterprises to obtain themqmrehensive information needed to create this tiwlscture. There are
some components of big data for Knowledge Managemdwey are Volume, Variety and Velocity.

Volume

Volume is the first dimension that defines big d&dew solutions have now emerged to deal with bigadat

Volume crosses into that realm when a relationtdluisse is no longer effective in analyzing the .data
Variety

Mark Beyer defines Variety is also a factor becausay different types of data may be pertinentrt@aalysis.
With the amount of information in documents entesgs need to be able to combine their analysesctade information

from both structured relational databases and oostech as word processing documents, videos aadges
Velocity

Velocity is a third factor associated with big dadtt only a lot of data, but also it is comingguickly and must
often be processed quickly. In addition, velociiself can vary.. If data is being collected ovendj some users will
produce more within a given time period. "The vioia in velocity affects analytical outcomes pautarly if the data

model specifies an event.
CONCLUSIONS

A knowledge management exists connection towaresfiplication of big data and business analytidsdéal
with some sort of intangible asset, informationpWtedge, or intelligence. By focusing on the styateaspects of
developing and protecting knowledge, we can gedtiebsense of when and how big data might fit ouo conception of
how knowledge assets can benefit an organizatigrreBiewing variables such as the nature of knogdede can get a
handle of what types of knowledge is suitable teett#p in various industries. From this perspectivecan start to get an

idea of when and where further contributions framdata may be helpful.
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